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Introduction 
 
One of the major benefits of staging the Olympic and Paralympic Games in 2012 will 
be a significant boost to the UK economy.  London 2012 will generate thousands of 
opportunities for businesses throughout the country.  For example, the Olympic 
Delivery Authority (the “ODA”) has already let and will continue to let contracts in 
relation to the development of the Olympic Park, and many of those will create 
multiple opportunities through the supply chain.  Similarly, the influx of visitors 
attracted by the Games will give the tourism and services industries a huge boost, at 
all levels, before, during and after 2012. 
 
The London Organising Committee of the Olympic Games and Paralympic Games 
and the ODA want businesses through the supply chain to be proud of the 
contribution that they are making towards the success of the Games.  The ability of 
businesses to demonstrate the work that they have undertaken on the Games and 
share their experience on future projects will also contribute to the legacy of the 
Games.  However, due to the manner in which the Games are funded, a balance 
must be struck to ensure that businesses working on the Games do not promote 
themselves in a way which undermines the rights of the official London 2012 
sponsors – i.e. the International Olympic Committee’s worldwide TOP sponsors, and 
the London 2012 Organising Committee’s national Partners, Supporters and 
Suppliers. These companies pay for rights to associate with the Games and 
contribute very significantly to the staging of the Games through the provision of 
funding and/or goods and services.   
 
The London 2012 Organising Committee and the ODA have worked together to find 
a solution (set out in this Protocol) which will allow businesses to properly benefit 
from the experience they gain from working on the Games while ensuring the funding 
for the Games is protected.   
  

 
Background and purpose of protocol 

 
(a) Raising revenue to stage the Games 
 
The ODA is responsible for building the new permanent facilities and infrastructure 
for the Games and receives public funding from the National Lottery, the Department 
for Culture, Media and Sport, the Mayor of London and the London Development 
Agency to do this.  However, in contrast, the London 2012 Organising Committee 
must raise its £2 billion budget for organising and hosting the Games from private 
sources.   
 
A very significant proportion of the London 2012 Organising Committee’s funding will 
be raised through its sponsorship and licensing programmes – i.e. by licensing the 
use of “Protected Marks” (see pages 16 and 17) to official sponsors and licensees 
who pay for the exclusive right to be associated with London 2012.  So that the 
London 2012 Organising Committee can raise these funds, it must protect the value 
of the Protected Marks and preserve the exclusivity of an association with the 
Games.  For this reason, the London 2012 Organising Committee will strictly enforce 
its legal rights over the Protected Marks and seek to prevent all unauthorised 
associations with the Games.   
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(b) No Marketing Rights Clauses  
 
Businesses supplying goods and services to the London 2012 Organising 
Committee, the ODA and other organisations involved in the delivery of the Games 
(“Suppliers”), will benefit from the experience and kudos gained from undertaking 
work in relation to, and/or providing goods and services for, the Games.  However 
Suppliers do not pay to receive the benefits of being an official marketing partner of 
the Games; indeed, they are paid full value for the supply of their goods and 
services.   
 
As such, unless they become an official marketing partner of the London 2012 
Organising Committee or are one of the International Olympic Committee’s 
worldwide partners, suppliers cannot benefit in other ways – for example, beyond 
making certain factual statements about the work they are being paid to undertake, 
they cannot use the Protected Marks or promote themselves as associated with the 
Games. 
 
To ensure that Suppliers do not prejudice the London 2012 Organising Committee’s 
ability to raise money from its marketing partners, contracts with Suppliers contain 
the London 2012 ‘No Marketing Rights Clauses’. These prevent Suppliers from 
marketing their involvement in the Games and also prohibit ambush marketing. 
 
However, Suppliers should legitimately be able to make some simple factual 
statements about the work they undertake in relation to the Games – for example in 
client lists and pitch documents.  Other marketing activities are generally prohibited 
by the No Marketing Rights Clauses, although some activities may be agreed with 
the consent of the London 2012 Organising Committee.   
 
This Protocol indicates the types of activities that the London 2012 Organising 
Committee may consent to and those that may not be undertaken in any 
circumstance.   
 
Thank you in advance for respecting this Protocol.   
 
(c)  Clean venues clauses 
 
Many Suppliers will also be required to sign clauses which provide that they must 
supply goods or services without any commercial branding on them.  The rationale 
behind this is that, due to the London 2012 Organising Committee being reliant upon 
funding from sponsors, it cannot allow other businesses or brands to gain exposure 
at Games venues or via other public activities undertaken by the London 2012 
Organising Committee and/or the ODA.   
 
As such, in general, any materials being supplied for Games venues which will be 
visible to the public during the Games must be supplied clean of any branding.  
Similarly goods or services being used at public events and documents created by 
Suppliers which will be made public, should be clean of any branding.  Strict rules 
also apply to control branding on Games construction sites, for example at the 
Olympic Park. 
 
Guidance on these ‘clean venue’ rules will be made available to relevant Suppliers 
as appropriate. 
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(d) Promoting the business benefits of the Games 
 
The ODA and its funders have an obligation to ensure that the public is aware of 
where their money (from taxation and lottery funding) is being spent on the Games.  
There is also a general desire to alert people to the positive stories that the Games 
are generating in the business community.  As such, although the need to protect 
LOCOG’s ability to raise revenue from the private sector by selling association rights 
must always be borne in mind, some Suppliers may be asked if they are happy to be 
used as case studies for use by LOCOG, the ODA and their public sector partners 
(including central government, regional development agencies and public 
organisations like business link). 
 
These Supplier case studies will be factual accounts of what work the business has 
undertaken in relation to the Games and how this has positively impacted them.  
They will be used for example to encourage other businesses to tender for the 
opportunities the Games has to offer via the London 2012 Business Network and the 
CompeteFor website www.competefor.com  
 
For the avoidance of doubt, if you are approached by someone from one of these 
agencies about being used for a case study, you will not be considered in breach of 
your no marketing rights clauses by agreeing to this.  However, the fact that you are 
being used as a case study does not mean this protocol does not apply to you.  The 
case studies will only be used in a controlled manner as agreed by LOCOG, and 
Suppliers shouldn’t themselves promote or use the case study themselves. 
 
 
(e)  Further information on brand protection 
 
Further details about the London 2012 Organising Committee’s legal rights and the 
need to protect the London 2012, Olympic and Paralympic brands can be found at 
www.london2012.com/brandprotection and in the ‘London 2012 Brand Protection – 
What you need to know – Information for business’ booklet, which is available to 
download from the same site. 
 
 
 
 
 
 
 

http://www.competefor.com/�
http://www.london2012.com/brandprotection�
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Application of Protocol 
 
All contracts entered into by: 
 
- The London Organising Committee of the Olympic Games and Paralympic 
 Games Limited; and  
- the Olympic Delivery Authority, 
 
as well as relevant contracts entered into by: 
 
- the Greater London Authority; 
- the Department of Culture, Media and Sport; 
- the London Development Agency;  
- Transport for London; and 
- other organisations working with the London 2012 Organising Committee 
 and the ODA to deliver the London 2012 Olympic Games and Paralympic 
 Games  
 
(collectively the “Games Bodies”), include the London 2012 No Marketing Rights 
Clauses.  Suppliers of the Games Bodies are also obliged to ensure sub-suppliers 
providing them with goods and services in relation to the Games respect the London 
2012 No Marketing Rights Clauses. 
 
This Protocol applies to all suppliers, consultants and contractors and relevant sub-
suppliers which have entered into the London 2012 No Marketing Rights Clauses.  It 
does not apply to suppliers who are also sponsors or official licensees of the London 
2012 Organising Committee or which are one of the International Olympic 
Committee’s worldwide partners.  A list of these sponsors is available at 
www.london2012.com 
 
 
Who to contact 
 
If you have any queries about this Protocol, or wish to make a request in accordance 
with the Protocol, please contact us using the emails listed below stating which 
organisation your contract has been entered into with and other relevant information 
including what goods or services it relates to: 
 
London 2012 Organising Committee Suppliers and sub-suppliers: 
locogsupplierrequests@london2012.com (copying in your Contract Administrator) 
 
ODA Suppliers and sub-suppliers: 
odasupplierrequests@london2012.com  (copying in your Contract Administrator) 
 
Suppliers of the LDA, Transport for London, DCMS, GLA and other Games Bodies 
should have been notified of their relevant contact. If not, please speak to your usual 
contact at that organisation. 
 
 

http://www.london2012.com/�
mailto:locogsupplierrequests@london2012.com�
mailto:odasupplierrequests@london2012.com�
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The London 2012 Organising Committee has ultimate responsibility to protect 
the London 2012 brand and, as such, will have final approval in relation to all 
requests.   
 
However, Suppliers should always direct requests to the organisation with 
which they have contracted (or, in the case of sub-suppliers, the organisation 
with which their head contractor has contracted).  That organisation will then 
be responsible for relaying the request to the London 2012 Organising 
Committee as appropriate.  Please do not contact the London 2012 
Organising Committee directly unless you are a London 2012 Organising 
Committee Supplier or Sub-Supplier.   
 

 
General principles 
 
The following provides an overview of the general principles of the Protocol.  
However, the devil is in the detail so please read the detail of the Protocol below to 
fully understand what can and cannot be done: 
 

- Suppliers can refer to the work they have done in relation to the Games in a 
few limited ways without seeking additional consent.  These include: 

 
- referring to the ODA or the London 2012 Organising Committee, as 

appropriate, in client lists; and  
- mentioning the work undertaken on the Games in private pitch or tenders 

for other work.. 
 

- Suppliers must not, in any circumstances:  
 

- use the Protected Marks; or
- make any association with London 2012, the Olympic or Paralympic 

movements, or the British Olympic and Paralympic teams; 

  

- use any Games-related images, films or screen grabs 
or 

 
unless they have been authorised to do so in writing by the London 2012 
Organising Committee.   

 
- Suppliers should not issue press releases, run advertising or undertake any 

marketing or PR campaigns around their involvement in the Games.   
 

- Suppliers must not promote themselves as an ‘Olympic Supplier’ or ‘Supplier 
to the London 2012 Games/ODA’ (or anything similar). 

 
- Suppliers must not say they are an official partner of the ODA or LOCOG. 

 
- Suppliers can undertake necessary internal communications and make 

limited factual statements to staff about the Supplier’s involvement in the 
Games. 
 

- The London 2012 Organising Committee can only grant approvals in relation 
to the UK.  Suppliers are not permitted to do any of the things indicated as 
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permitted by the Protocol in other countries, even if approved by the London 
2012 Organising Committee for the UK. 
 

- All media enquiries received should be redirected to the London 2012 
Organising Committee (on 020 3 2012 100) or the ODA (on 020 3 2012 700) 
as appropriate.   
 
(NB In general, enquiries specifically about London 2012 capital infrastructure 
should be directed to the ODA and all other enquiries should be directed to 
the London 2012 Organising Committee.)  In appropriate circumstances, and 
subject to written approval, a Supplier may be granted consent to speak to 
the media or be asked to contribute to a case study (see above).  
 

- The London 2012 No Marketing Rights Protocol may be amended from time 
to time at the London 2012 Organising Committee’s absolute discretion.  

 
 
Key 
 
The Protocol below distinguishes between activities which can, may and may not be 
undertaken by Suppliers.  They are indicated by a tick, a question mark or a cross 
respectively, as follows: 
 

 

Implied consent  
 
These are applicable to London 2012 Organising 
Committee and ODA suppliers only and apply only in the 
UK. 
 
The examples below which show a tick next to them can be 
undertaken without the Supplier needing to seek the written 
approval of the London 2012 Organising Committee. However 
the London 2012 Organising Committee and/or the ODA retain 
the right to withdraw this implied consent and to ask the 
Supplier to discontinue the activity for any reason.  (NB These 
exceptions are subject to duties of confidentiality and only 
apply to direct Suppliers of the London 2012 Organising 
Committee and ODA as other organisations may have their 
own policies in these respects). 
 
 

    ask 
 

Consent may be granted subject to written approval  
 
The examples below which show this question mark next to 
them may be undertaken by Suppliers subject always to prior 
written approval (which may be withheld for any reason) of the 
London 2012 Organising Committee.  Suppliers of other 
Games Bodies will also need the consent of the organisation 
with whom they’ve contracted (or, in the case of sub-suppliers, 
the organisation with which their head contractor has 
contracted).   
 
 
Requests for approval will be dealt with on a case by case 
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basis.  Relevant factors when considering a request will 
include: 
 

- the nature and purpose of the request; 
- whether the London 2012 Organising Committee 

has a sponsor which competes with the Supplier’s 
business; 

- the scope and scale of work being undertaken by 
the Supplier;  

- the significance or specialist nature of the work to 
the Games (whether small scale or large); and 

- the quality of work delivered. 
 
 

 

Not permitted  
 
These are activities that are prohibited and which the Supplier 
should not undertake nor seek the London 2012 Organising 
Committee’s approval for.  If a Supplier undertakes these 
activities it may result in legal action being taken against 
them. 
 

 
 

 

 General rules 

  Suppliers must respect any duty of confidentiality placed on them. Neither this  
  document, nor any approval granted in accordance with this Protocol, waives any         
  such duty. 
 
  Any permitted references to the Games must be made in an appropriate and       
  proportionate manner – any use must not be gratuitous. 
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Protocol 
 
The Protocol below contains links to relevant illustrative examples given at the end of 
this document.  The examples are intended to help Suppliers understand what will 
and will not be acceptable. 
 
 

  

1. Client lists  
 
The inclusion of the London 2012 Organising 
Committee/ODA/other Games Bodies (as appropriate) within a 
list of clients is permitted provided: 

- there are at least nine other clients mentioned in the 
list (See page 19 for example one: client lists);  

- no special emphasis is placed on the Games (for 
example by highlighting, or emboldening the name) 
(See pages 20 and 21 for examples two and 
three: client lists); 

- the official name of the client is used (i.e. ‘Olympic 
Delivery Authority’ or ‘The London Organising 
Committee of the Olympic Games and Paralympic 
Games Limited’; not, for example, ‘Olympics’ or 
‘London 2012’); 

- the client list consists of only a list of names of 
clients and, if required, a simple statement (no more 
than 20 words) on the nature of the work 
undertaken (See page 22 for example four: client 
lists);  

- the client list is only included in publications where it 
would be standard practice to include a client list 
(e.g. corporate literature or on a relevant page of 
the Supplier’s UK website), and not within an 
advert, on the Supplier’s home page, within other 
more aggressive marketing materials or on 
exhibition panels. 

 
If the Supplier’s name appears within a formal list of London 
2012 Organising Committee and/or ODA suppliers on the 
www.london2012.com website, Suppliers may also create a 
text link directly from the client list to the relevant page of 
www.london2012.com by way of verifying that they are a 
supplier of the London 2012 Organising Committee/ODA. 
 
Sub-suppliers of the London 2012 Organising Committee and 
the ODA should include the name of their head contractor in 
client lists, and not list, for example “London 2012”.  However, 
in client lists which include a brief description of the nature of 
the Sub-supplier’s work for their clients they may include a 
simple statement (no more than 20 words) which makes 
reference to the fact that the work was undertaken in relation to 
the Games. (For example – Client: “XYZ Co”, Description: “We 
designed and produced bespoke tiles for use by XYZ Co in the 
London 2012 Aquatics Centre”) 
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If a Supplier is no longer a client of the London 2012 
Organising Committee/ODA etc, the Supplier may be asked to 
delete references to them from a client list if, for example, the 
work undertaken/goods supplied were unsatisfactory. 
 
 

 

   

2. Annual reports  
 
An accurate factual statement may be included in annual 
reports and statutory reports as necessary to meet relevant 
obligations but these should not be embellished and should be 
in keeping with the spirit of this Protocol.  (Accurate factual 
statements in the format described in section six below would 
be acceptable)   
 

   
 
3. Verbal responses 
 
Suppliers may talk about the work they are undertaking on the 
Games in a social or informal business context, subject to any 
confidentiality restrictions. This does not apply where such 
‘talking’ is more akin to a marketing activity though. This means 
that suppliers should not talk about the work they are 
undertaking on the Games if, for example, speaking to the 
media, or to a significant number of clients or potential clients.  
Mentioning the work being undertaken on the Games when 
cold-calling or otherwise approaching potential clients is also 
inappropriate. 
 
 

 

 
 
 
  
  
        
  

     

4. Pitch/tender documents  
 
An accurate factual statement or editorial commentary about a 
Supplier’s involvement in the Games can be included in 
pitch/tender documents (including slides for a presentation at a 
pitch) which are produced in response to a specific invitation to 
pitch/tender, provided that: 
 

- the information is included with similar information 
about other work/clients; 

- no special emphasis is placed on the Games; 
- no images, films, screen grabs or other graphics 

relating to the Games are used; and 
- the pitch/tender document is not made available 

beyond the group of people to whom the 
pitch/tender is submitted.   

 
A Supplier may, with written consent, be permitted to 
produce a pitch/tender document in response to a specific 
invitation to pitch/tender which focuses only on the work a 
Supplier has undertaken in relation to the Games and/or which 
includes images or other graphics which relate specifically to 
that work.   
 
Such pitch/tender documents must not be made available 
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beyond the group of people to whom the pitch/tender is 
submitted. 
 
See pages 23 and 24 for examples five and six: Pitch/tender 
documents. 
  
 

 

5.  Internal Communications 
 
Suppliers can undertake necessary internal communications 
and make limited factual statements to staff about the 
Supplier’s involvement in the Games, subject to any 
confidentiality restrictions.   
 
However the other principles set out in this Protocol still apply, 
so the Protected Marks shouldn’t be used, and internal 
communications should be undertaken in an understated, 
proportionate and regular fashion which doesn’t conflict with 
the spirit of the No Marketing Rights Clauses or this Protocol.  
If the internal communication is likely to be made available 
publicly or is intended for wider circulation than just the 
Supplier’s staff, it should not refer to the Supplier’s involvement 
in the Games, unless this is permitted in accordance with the 
remainder of this Protocol. 
 

         ask 
       
 

 

6. Statements/Case Studies about work undertaken  
 
A statement (more detailed than that permitted within the 
inclusion of a client list in accordance with section one above) 
about the Supplier’s work undertaken in relation to the Games 
may be permitted with written consent provided that:   

- the statement is succinct (in most cases a limit of 
approx.150 words will be applied);  

- it appears with at least five other examples of work 
undertaken for other clients;  

- the statement is given equal weighting to those 
other five examples, ie no special emphasis is be 
placed on the Games; and  

- the statement is only included in publications where 
it would be standard practice to include such case 
studies  (eg corporate literature or on a relevant 
page on the Supplier’s website), and not within an 
advert, on the Supplier’s homepage, within a press 
release, on exhibition panels or within other more 
aggressive marketing materials etc. 

 
Such statements/case studies should not be used as press 
releases or be included as news items on a Supplier’s website 
or newsletters.  Images may only be included within 
statements/case studies as set out at point 10 below. 
 
See pages 25-27 for example seven, eight and nine: Case 
studies.  
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         ask 

7. Academic articles  
 
Suppliers may, with written consent, be permitted to write an 
article in a trade journal etc about the Games provided this 
does not amount to a marketing piece for the Supplier.  
Suppliers should not proactively seek the opportunity to submit 
such articles as a means of promotion.  The content of 
permitted articles will also be subject to review. 
 
 

         ask 

8. Recruitment advertising 
 
Suppliers may, with written consent, be permitted to run job 
ads which make specific factual reference to the Games where 
this is important to explain the nature of the job being 
advertised provided that the adverts must not be ‘Olympified’ 
in any way through use of imagery or logos etc, or unduly 
emphasise the Games.  For example, an advert titled “Olympic 
builders wanted” would not be approved  but an advert titled 
“Drain layers wanted” which then explained that they were 
needed to work on the Olympic Park may be approved.  The 
rules in relation to job titles (see section 21 below) must also 
be respected. 
 
Suppliers must also ensure their recruitment agencies respect 
this provision. 
 
See pages 28 and 29 for example 10 and 11: Recruitment 
advert.  
 
 

 
ask 

9. Client briefings: providing generic information about the 
Games 
 
If a Supplier traditionally produces client briefings on relevant 
or newsworthy sector specific topics, and it would be 
appropriate for it to provide some general information relating 
to the Games, this may be permitted - with written consent. 
However, consent will only be granted if the information is 
generic (for example information about new laws relating to the 
Games or relevant developments in the Supplier’s 
industry/sector) and doesn’t refer to the Supplier’s work on the 
Games.  The Supplier should also show it has traditionally 
provided such information to clients, that it is appropriate in the 
circumstances to include something about the Games, and that 
no special emphasis will be placed on the Games. 
 
 

         ask 

 

10. Conferences 
 
Suppliers may, with written consent, be permitted to speak at a 
conference or public event about the Games, provided the 
event is not attended by the Supplier for the primary purpose of 
publicising their involvement in the Games or for financial gain. 
These will be approved on a case by case basis and are 
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audience dependent and event specific.  The content of 
permitted presentations relating to the Games will also be 
subject to approval.  
 
Suppliers should not sponsor conferences or other events (or 
any section of a conference or event), the subject of which is 
the Games. 
 
 

         ask 

11. Use of Games-related and/or sporting images  
 
Suppliers may, with written consent, be permitted to use visual 
materials to accompany information provided in accordance 
with this Protocol.  Prior approval must be obtained in relation 
to use of all images, films, screen graps etc, whether these are 
official London 2012 images or generic sporting images etc.  
For the avoidance of doubt, official London 2012 images, 
screen grabs and films etc can only be used with express 
permission from the London 2012 Organising Committee and 
generally will not be approved for use by Suppliers unless they 
have been created by the Supplier seeking consent.   
 
 

      ask 

12. Media enquiries  
 
Except to confirm that they are a Supplier, Suppliers should not 
respond to media enquiries about the work they are 
undertaking on the Games, or provide any quotes or comments 
without first speaking to the London 2012 Organising 
Committee about this.  
 
Media enquiries should be redirected to the London 2012 
Organising Committee or ODA as appropriate (see page six).  
Occasionally, in appropriate circumstances, consent may be 
granted to the Supplier to speak to the media following a 
referral.  Suppliers should not however seek to initiate any 
media enquiries. 
 
 

 

13. Use of Games logos, trade marks, emblems and 
images etc 
 
Suppliers must not use any Olympic and/or Paralympic logos, 
trade marks or emblems etc (including for example any of the 
“Protected Marks”).  Nor should they seek to design their own 
Games-related logos.  Suppliers may only use copyrighted 
images, films or screen grabs relating to the Games, such as 
the illustrations of the Olympic Park and venues, if written 
consent has been provided in accordance with section 11 
above (which will only be granted in exceptional 
circumstances). 
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14. Advertising and promotions 
 
Suppliers must not run advertising, marketing or PR campaigns 
around their involvement in the Games.  This includes 
advertising which refers to the Games, the London 2012 
Organising Committee/ODA/other Games Bodies, London 
2012 or the Olympic Games and/or Paralympic Games more 
generally, including factual statements about the work 
undertaken or supplies made.   
 
See page 30 for example 12: Advertising and Promotions.  
 
 

 
 
 
 
    

15. Advertorials and marketing material 
 
Suppliers must not produce editorial marketing material relating 
to the Games.  For example, newsletters or corporate 
magazines produced by the Supplier should not refer to the 
Supplier’s work on the Games.  Nor must the Supplier provide 
articles to trade journals that amount to a marketing piece for 
the Supplier.  However, please see section seven above in 
relation to the provision of generic information about the 
Games to clients. 
 
In relation to internal communications, please see section five 
above. 
  

 

15. Marketing events 
 
Suppliers must not create marketing or other events with a 
Games-related theme or speak about the Games at third party 
marketing events.   
 
See page 31 for example 13: Marketing event.  
 
 

 

16. Exhibitions/live events  
 
Suppliers must not make any reference to the Games within 
exhibition stands and presentations etc shown at 
exhibitions/conventions/live events, and, unless they have 
previously been approved in accordance with this Protocol, no 
material which mentions the Games may be distributed at such 
events.  
 
Materials produced specifically for such an event will not be 
approved if they make reference to the work undertaken for the 
Games Bodies. 
 
 

 

17. Press releases/announcements/news stories 
 
A Supplier must not issue any press releases about the 
Games, for example to announce or make comment about the 
work it is undertaking in relation to the Games.  This includes 
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news stories on the Supplier’s websites.     
 
No mention of the Supplier’s work in relation to the Games 
should be included in any other press releases (eg about other 
projects), or in boiler plates to their standard form press 
releases. 
 
Suppliers must not seek to initiate any press, broadcast or 
media activity about their work in relation to the Games. As 
explained at page 3 above, the London 2012 Organising 
Committee, the ODA or their public sector partner may seek to 
use a Supplier within a case study, or within a press statement  
in relation to a significant event or milestone etc.  The Supplier 
will be approached about this and should not submit requests 
to be used in a case study or for a press release to be issued. 
In exceptional circumstances a link from the Supplier’s website 
to a press release or case study may be consented to. 
 
See page 32 for example 14: Press release.  
 
In relation to internal communications/announcements, please 
see page six. 
 
 
 

 

18. Websites 
 
A Supplier must not: 

- include anything on its website’s homepage which 
refers to the Games or London 2012 etc; 

- create a web page which relates only/specifically to the 
Games; 

- establish a new Games-related website or use a URL 
such as “[Supplier].com/london2012”; 

- publish news stories or press releases about the 
Games on their websites (however, in exceptional 
circumstances, a link to a press release issued by a 
Games Body which refers to the Supplier may be 
consented to); 

- cause anything about the Supplier’s work in relation to 
the Games to be published on any other website or 
similar public forum (including by ensuring that the 
Supplier’s staff do not make statements about the work 
their employer is undertaking on blogs, or online forums 
etc). 

 
Where this Protocol permits certain information about the 
Games to be included on a Supplier’s website, this must 
comply with the other conditions set out in the relevant section, 
for example at point one and five. 
 
In relation to internal communications/announcements on 
intranets, please see section five above. 
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19. Email footers referring to London 2012  
 
Suppliers must not use email footers which refer to the Games, 
for example by saying “Supporting/Supplying London 2012” 
etc. 
 
 

 

20. Job titles and group names 
 
Suppliers must not include any reference to the Games in their 
job titles or within a name of a Group formally established in 
relation to the work it is undertaking on the Games:  eg 
“London 2012 Coordinator”, ”Olympic Manager”, “2012 Unit” or 
“Olympics Group” are not permitted. 
 
 

     

21. Branding at construction sites 
 
Suppliers must not create special, or use increased branding 
on, plant, machinery or equipment etc to be deployed at 
London 2012 construction sites.  No branding is permitted on 
perimeter fencing, hoardings or scrim. 
 
Other branding on Suppliers’ on-site buildings, equipment, and 
vehicles etc should always be reasonable and proportionate.  
Such branding should only be what is necessary for the 
purpose of identification, not promotion or advertising. 
Manufacturer’s branding, as would normally appear on 
equipment when purchased, is permitted provided the branding 
is reasonable and proportionate.    
 
The London 2012 Organising Committee reserves the right to 
ask that branding is removed or covered up in appropriate 
circumstances (for example when filming is taking place at the 
Olympic Park). 
 
For further guidance on this, please contact us as appropriate 
at locogsupplierrequests@london2012.com  or 
odasupplierrequests@london2012.com 
 
 

 
 
 

mailto:locogsupplierrequests@london2012.com�
mailto:odasupplierrequests@london2012.com�


All of the above marks and words are protected either as registered trade marks, registered designs and/or by 
common law. The official emblems of the London 2012 Olympic Games come in a number of colours and can have 
designs within the emblems, for example with the Union flag as shown above. These variations of the emblems, the 
bespoke font shown above and other official marks of London 2012 (including Games’ mascots and all pictograms) 
are all, or will be once they are created, legally protected. 

Protected by the Olympic Symbol etc (Protection) Act 1995 (OSPA):

The words: Olympic – Olympian – Olympiad – Paralympic – Paralympian – Paralympiad plus their plurals, translations 
and anything similar to them.

The symbol of 
The International Olympic Committee (IOC):

The Protected Games’ Marks 
All of the following names, words, marks, logos and designs relating to London 2012 and/or the Olympic and 
Paralympic Movements (collectively known as the Protected Games’ Marks) are legally protected marks owned by or 
licensed to The London Organising Committee of the Olympic Games and Paralympic Games Limited (LOCOG).

Protected trade marks and designs:

The symbol of 
The International Paralympic Committee (IPC):

The mottos of the IOC: Citius, Altius, Fortius and Faster, Higher, Stronger; and the IPC: Spirit in Motion, plus their 
translations and anything similar to them.

The words:	London 2012 – 2012 – LOCOG – Javelin 
		  Team GB – Get Set – Games Maker 

TEAM GB

abc1234



Further information:
The unauthorised commercial exploitation of the Protected Games’ Marks is generally prohibited, but other uses - 
for example, editorial use by journalists - are permitted. Detailed information on LOCOG's rights and the defences 
available under OSPA and the 2006 Act is available at london2012.com/brandprotection.

If you think you may have infringed LOCOG's rights, or you are proposing to do something which you think may 
infringe LOCOG's rights, we recommend that you seek independent legal advice.

This publication is available on request in other languages and formats. 
To obtain these please quote reference number LOC2010/78
Email info@enquiries.london2012.com

© London Organising Committee of the Olympic Games and Paralympic Games Ltd 2006 – 2010. All rights reserved.  
Published August 2010. 

Protected by the London Olympic Games and Paralympic Games Act 2006:
The London Olympic Games and Paralympic Games Act 2006 (the 2006 Act) grants LOCOG the London Olympic 
Association Right. It allows LOCOG to prevent people from creating an association between a business, goods or 
services and the London 2012 Olympic Games and/or Paralympic Games, in the course of trade. This prevents, for 
example, businesses from running any advertising or marketing campaigns which suggest they are associated with 
London 2012 without LOCOG's authority. An association can be created through the use of ANY representation 
whether in audio or visual form for example. However, the 2006 Act specifies certain 'Listed Expressions' and states 
that a court may take these into particular account when determining if an association has been created.  

The Listed Expressions are:
– any two of the words: Games, Two Thousand and Twelve, 2012, Twenty-Twelve  
OR
– any word in the list above with one or more of the words: London, medals, sponsors, summer, gold, silver, bronze

Whether an association has been created with London 2012, or not, will be a question of fact. The 2006 Act 
specifies the Listed Expressions, and states that a court may take them into particular account when determining 
if there has been an infringement of LOCOG’s rights. But an association can be created by the use of any 
representation, which may be in any form and may or may not use the Listed Expressions. Although the Listed 
Expressions are a helpful guide they are not the only thing a court would look at so it shouldn't be assumed that if a 
Listed Expression is not used, LOCOG's right will not be infringed. For example the following advert illustrates how 
an infringing association under the 2006 Act may be created.

Protected by copyright:
All films, musical works, artistic works and designs (e.g. the Games’ emblems, mascots and posters) created by 
LOCOG or other official Olympic and Paralympic bodies (already or in the future) in connection with the Games are 
(or will be once created) protected by copyright.

Example: An advert which creates an association 
with London 2012 through use of images and text

LIGHTING THE 
FLAME FOR 

2012

LIGHTING THE FLAME FOR

LIGHTING THE FLAMEGASCORP

FREE QUOTE CALL: 0800 2012 2012

LIGHTING THE FLAME

http://www.london2012.com/brandprotection


1. Client lists - webpage

General rule: The inclusion of the London 2012 Organising Committee/ODA etc (as 
appropriate) within a list of clients is permitted subject to various provisos.

This example is permitted 
because:

- The client list mentions at least nine 
other clients. 

- The reference is not made on the 
front page of the website.

- Clients are given equal emphasis 
(the list is in alphabetical order and 
names are equal font size). 

- No London 2012 logo or images are 
used. 

Example:
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2. Client lists - webpage

This example is not 
permitted because:

- ODA is incorrectly referred to as 
a ‘partner’.

- No other clients are mentioned 
on the page (a minimum of nine 
other clients are required with no 
emphasis placed on London 
2012). 

- The London 2012 logo and ODA 
images are used without 
permission. 

- The nature of the work supplied 
is embellished, inaccurate and 
more than 20 words.

General rule: The inclusion of the London 2012 Organising Committee/ODA etc (as 
appropriate) within a list of clients is permitted subject to various provisos.

Example:
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3. Client lists - print publication

General rule: The inclusion of the London 
2012 Organising Committee/ODA etc (as 
appropriate) within a list of clients is 
permitted subject to various provisos.

This example is not permitted because:

- Special emphasis is placed on the ODA.

- Client names are not equal font size. 

- The ODA is positioned at the top of the list. 

- Olympic Park image (top left) is used without 
permission. 

Example:
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4. Client lists - print publication

General rule: The inclusion of the London 
2012 Organising Committee/ODA etc (as 
appropriate) within a list of clients is 
permitted subject to various provisos.

This example is permitted because:

- The description of work undertaken does not 
contain any embellishment with regard to the 
service provided. 

- The description of the work does not contain more 
than 20 words. 

- The client list mentions at least nine other clients 
and no special emphasis is placed on the ODA. 

- The client list is not at beginning of publication. 

- No London 2012 logo or images are used.

Example:
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5. Pitch/tender documents

General rule: Statements about their work in relation to the Games in pitch documents. 

This example is permitted 
because:

- Permission was sought from the 
London 2012 Organising 
Committee.

- The information is included with 
similar information about other 
work/clients. 

- The ‘Olympic’ factor is not 
unduly emphasised. 

- There is no use of the London 
2012 logo or other Games-related 
marks.

- Imagery of the ODA exhibition 
stand (which was created by the 
Supplier) is used with permission.

Example:
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6. Pitch/tender documents

General rule: Suppliers can, subject to certain provisos and with written consent, 
include factual statements about their work in relation to the Games in pitch documents.

This example is not permitted 
because:

- The information is not included 
with similar information about other 
work/clients. 

- The ‘Olympic’ factor is unduly 
emphasised through use of the 
colours of the Olympic symbol ad 
Games imagery etc. 

- London 2012 imagery is used 
without permission. 

Example:
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7. Statements/Case Studies about work undertaken

General rule: Suppliers may, with written consent and subject to certain provisos, include 
a statement about the work they have undertaken in relation to the Games in some 
corporate literature etc. 

This example is permitted 
because:

- Permission was sought from the 
London 2012 Organising 
Committee.

- The statement contains no more 
than 150 words relating to work 
undertaken on the Games.  

- The information appears with at 
least five other examples of work 
undertaken for other clients, 
equally weighted. 

- The description of work 
undertaken does not contain any 
embellishment with regard to 
service provided.

Example:

25



8. Statements/Case studies about work undertaken

General rule: Suppliers may, with written 
consent and subject to certain provisos, 
include a statement about the work they 
have undertaken in relation to the Games 
in some corporate literature.

This example is not permitted because:

- There are less than five other examples of work 
referred to. 

- The London 2012 logo is used.

- There is unauthorised use of Games/London 2012 
images.

- The nature of work supplied is embellished and 
inaccurate. 

- More than 150 words are used to describe the 
work undertaken on the Games. 

Example:
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9. Statements/Case studies about work undertaken

This example is not permitted because:

- The reference to work undertaken is used 
prominently in marketing materials (front page of 
company newsletter/brochure). 

- There are less than five other examples of work 
referred to. 

- The nature of the services supplied is embellished 
and inaccurate. 

General rule: Suppliers may, with written 
consent and subject to certain provisos, 
include a statement about the work they 
have undertaken in relation to the Games 
in some corporate literature.

Example:
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10. Recruitment advertising – web advertisement

General rule: Suppliers may, with written consent and subject to certain provisos, run 
job ads which make factual reference to the Games to explain the nature of the job. 

This example is permitted 
because:

- Permission was sought from the 
London 2012 Organising 
Committee. 

- The information is factual and is 
not ‘Olympified’ in any way 
through imagery or within the job 
title.

- No undue emphasis is placed on 
the Games.

- The information is important to 
explain the nature of the job being 
advertised. 

Example:
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11. Recruitment advertising – web advertisement

General rule: Suppliers may, with written consent and subject to certain provisos, run 
job ads which make factual reference to the Games to explain the nature of the job.

This example is not 
permitted because:

- The advertisement is 
‘Olympified’ by use of reference 
in job title.

- The advertisement implies that 
the position is for London 2012. 

-The London 2012 logo is used. 

-The contact email address has 
been ‘Olympified’. 

Example:
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12. Advertising and promotions - press advertisement

General rule: Suppliers must not 
run advertising, marketing or PR 
campaigns around their involvement 
in the Games.

This example is not permitted because:

- The advert refers to work undertaken on the 
Games.

Example:

30



13. Marketing events

General rule: Suppliers must not create 
marketing events with a Games-related 
theme. 

This example is not permitted 
because:

- The topic of the marketing event is the 
Games.

- The Olympic Symbol is used.

Example:
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14. Press releases

General rule: Suppliers must not issue 
press releases about their work in relation 
to the Games. 

This example is not permitted because:

- The press releases is about the Supplier’s 
involvement in the Games. 

- NB. Suppliers’ press releases about other projects 
must also not mention the Supplier’s work on the 
Games or make reference to this in boiler plates. 

Example:
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The London Organising Committee of the 
Olympic Games and Paralympic Games Ltd
One Churchill Place
Canary Wharf, London E14 5LN
Switchboard +44 (0)20 3 2012 000
Fax +44 (0)20 3 2012 001
london2012.com

This document and the official Emblems of the London Organising Committee of the Olympic 
Games and Paralympic Games Ltd is protected by copyright. © London Organising Committee 
of the Olympic Games and Paralympic Games Ltd 2006-2010. All rights reserved.

This publication is available on request in other languages 
and formats. To obtain these please quote reference number 
LOC2010/152
Email info@enquiries.london2012.com
Phone +44 (0)20 3 2012 000

This document can be found in the publications section  
of london2012.com
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